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1. INTRODUCTION

THE CODE OF ETHICS OF FIRECOM S.R.L

Firecom Automotive s.r.l. (hereinafter also referred to as 'Firecom' or the 'Company') is a company active in the production of aerosol fire protection 
systems and equipment for vehicles and buildings.

Firecom considers it essential to carry out its activities in full compliance with the law, the interests of its employees and all stakeholders towards whom it 
operates.

To this end, the Company has clearly defined the values and responsibilities that the Company recognises, accepts, shares and assumes, and has prepared a 
Code of Ethics with the aim of making common and widespread the moral values and principles of conduct that guide the Company's operations, that all 
persons operating in the name and on behalf of the Company have these canons as the basis of their actions and not only the observance of legal rules 
considered indispensable.

The Code of Ethics aims to recommend, promote or prohibit certain behaviours, beyond and independently of what is provided for at a regulatory level, by 
defining the principles of 'company deontology' that the Company recognises as its own and on which it calls for the observance of all addressees.

The values set out in the Code of Ethics define a shared value system that expresses Firecom's ethical corporate culture that must inspire strategic thinking 
and the conduct of corporate activities.

The principles and provisions contained in the Code of Ethics apply to corporate bodies, management, employees, collaborators in any capacity involved, 
consultants, partners, suppliers and, more generally, to all those who work to achieve the Company's objectives, each within the scope of their functions 
and responsibilities.
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 observance of these principles is of fundamental importance Firecom's efficiency, reliability and reputation, factors that
are decisive assets for the success of the company and for the improvement of the social context in which it operates.

To ensure the effective implementation of the Code of Ethics, Firecom is committed to promoting the knowledge of the Code by employees and other 
stakeholders and their constructive contribution to its principles and contents.

The Company carefully monitors compliance with the Code, setting up appropriate information, prevention and control tools and procedures, ensuring the 
transparency of the operations and conduct implemented and taking appropriate corrective action.

The Company's Supervisory Board is assigned the functions of guarantor of the Code of Ethics, which represents, inter alia, a general, non-derogable 
principle of Model 231.

The code is therefore brought to the attention of all those with whom Firecom has relations.
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2. GENERAL PRINCIPLES OF CONDUCT
Firecom defines the following general principles of conduct that it considers fundamental, shared and recognised, to which all Recipients involved must 
refer with specific reference to their own role and the type of activity carried out in order to guarantee the correct functioning, reliability and reputation of 
the company.

2.1 Compliance with laws and regulations

Firecom operates in compliance with the law and current national and international regulations governing its business. In this sense, each 

Addressee shall:

• Ensure compliance with the specific regulations and laws in force in their field of activity;

• Comply with applicable occupational health and safety requirements;

• Comply with environmental legislation and other directives, considering environmental as a priority in view of the Company's activities;

2.2 Correctness

All actions and operations carried out and the conduct of each Addressee in the performance of his or her activities and/or duties towards the Company shall be 
inspired by fairness and mutual respect.

In particular, the following are not allowed:
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• The pursuit of personal or third-party interests to the detriment of social interests;

• The pursuit of corporate interests in violation of applicable rules and regulations;

• The abusive exploitation, in one's own interest or in the interest of third parties, of the name and reputation of the Company as well as information 
acquired and business opportunities learned in the course of one's work and/or assignment;

• The use of corporate assets at the disposal of the Addressees for the performance of their work and/or assignment for non-permitted uses or in any 
case for other purposes.

2.3 Conflict of interest

The Addressees must pursue, in the performance of their working activity and/or office, the objectives and general interests of the Company and must 
therefore refrain from activities, behaviour and acts that are incompatible with the obligations connected to the relationship with Firecom.

In the performance of all activities, each Addressee shall endeavour to avoid incurring situations of conflict of interest, real or even only potential.

Furthermore, any situation that may constitute or lead to a conflict of interest must be promptly reported by each employee/collaborator to his or her 
superior.
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2.4 Confidentiality of information

Each Addressee shall ensure the utmost confidentiality of data, news and information constituting the Company's corporate information assets and/or 
acquired in the course of the performance of his or her work and/or performance of his or her duties.

Moreover, it is forbidden to use confidential information for purposes unrelated to the exercise of one's professional activity. Therefore, the information and 
data managed by the Addressees in the exercise of their activities must remain strictly confidential, appropriately protected and not disclosed except in 
compliance with the regulations in force.

2.5 Integrity of the person

Firecom guarantees the physical, moral and cultural integrity of employees and collaborators, working conditions respectful of individual dignity, of the 
behavioural rules of good manners and safe and healthy working environments. Moreover, it acts so that no episodes of intimidation, mobbing or stalking 
occur in the working environment.

Requests or threats aimed at inducing persons to act against the Code of Ethics or to engage in behaviour detrimental to their moral and personal convictions 
or preferences are not tolerated.
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3. PRINCIPLES OF CONDUCT IN RELATIONS WITH STAFF
Firecom recognises the centrality of human resources - considered an essential factor in the success and development of the Company - and the 
professional contribution of the people working there.

The management of human resources is therefore characterised by respect for the personality and professionalism of each individual, the enhancement 
and development of professional skills and abilities, and the protection of psycho-physical well-being within a framework of loyalty, trust and rejection of all 
forms of discrimination or exploitation.

3.1 Staff selection and recruitment

Personnel selection activities must be based on objective considerations of the professional characteristics required to perform
of the job and/or assignment so as to exclude any form of discrimination.

Furthermore, the assessment of the staff to be recruited must be carried out on the basis of the correspondence of the candidates' profiles to those required 
and to the Company's needs, in compliance with the principles of impartiality and equal opportunities for all candidates, without favouritism of any kind.

Staff are employed under regular employment contracts in line with legal obligations. No irregular employment is tolerated.
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4. PRINCIPLES OF CONDUCT IN RELATIONS WITH THIRD PARTIES
Firecom, in conducting business with third parties, is guided by the principles of loyalty, fairness and transparency.

Recipients who act in the name and on behalf of Firecom in relations with third parties and with the Public Administration, regardless of the importance of 
the business dealt with, must adopt an ethical behaviour that respects the laws and regulations in force and must act according to the principles of fairness, 
diligence and economy.

4.1 Relations with Suppliers

The selection of suppliers, the determination of purchases of goods and services and the related formulation of purchasing conditions must be carried out 
in compliance with the principles set out in this Code of Ethics, are based on the evaluation of objective parameters and are marked by the search for the 
Company's maximum competitive advantage, the granting of equal opportunities to suppliers, guaranteeing the transparency, fairness and impartiality of 
the decision-making process underlying the selection.

If the supplier, in the performance of its activities for the Company, adopts behaviour that is not in line with the principles of this Code of Ethics or with the 
Firecom Organisation, Management and Control Model, appropriate measures will be taken and, in the most serious cases, the existing contract will be 
terminated, where permitted by current legislation and in any case precluding further opportunities for collaboration.
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4.2 Relations with managers and customers

Relations with managers and customers must be conducted with fairness, transparency and impartiality by qualified personnel in order to foster the 
development of relations characterised by a high degree of mutual trust.

In this sense, Firecom pursues its activities offering quality products at competitive conditions and in compliance with the
industry standards.

The Company recognises that the full satisfaction customers' needs as well as their appreciation is paramount to its success.

4.3 Relations with the Public Administration

In the management of relations with the Public Administration, Firecom operates in accordance with the defined principles of conduct, refraining from any 
conduct that might lead to the commission of offences against the Public Administration such as to compromise the integrity and reputation of the 
Company.

Corruptive and collusive practices are therefore prohibited, as are favouritism of any kind and direct and/or indirect solicitations, including through 
promises of personal benefits, towards any person belonging to the Public Administration.
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5. PRINCIPLES OF CONDUCT FOR THE PROTECTION OF WORKERS' HEALTH AND SAFETY
Firecom recognises the relevance and centrality of health and safety in the workplace, understood as the fundamental rights of workers and essential 
values of the company, in the performance of all business activities and undertakes, as a consequence, to pursue the continuous improvement of company 
performance on prevention and protection in the workplace.

Firecom is committed to disseminating and promoting responsible behaviour among its employees and collaborators by implementing the necessary 
preventive actions in order to guarantee the health and safety of all employees as well as third parties who visit its premises to perform their activities.

Therefore, in the performance of their activities, each individual must pay the utmost attention to the established safety measures by actively participating 
in the process of risk prevention and health and safety protection for themselves and other colleagues and/or third parties.
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Firecom considers the protection of the environment as a key factor in its business activities and is inspired by the principles of respect and protection of the 
environment and the territory, considered of utmost importance both for intrinsic value and in relation to their impact on the health of man and other living 
species.

To this end, the company is committed to complying with current legislation and strives to ensure that its business activities comply with the highest standards 
of environmental compatibility and safety.

Particular attention is paid to the collection and disposal of waste produced  view to minimising environmental impact,
in accordance with current legislation and best .
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7. MODES OF IMPLEMENTATION
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7.1 Tasks of the Supervisory Board

The Company adopts specific tools and procedures in order to implement the Code of Ethics and ensure its compliance over time.

Compliance with the principles of conduct and this Code of Ethics is mandatory for all Addressees.

To this end, Firecom entrusts the Supervisory Board, identified pursuant to Legislative Decree 231/01, with the task of checking on the implementation and
correct application of the Code of Ethics.

This body exercises the functions assigned to it in relation to the Organisation, Management and Control Model also with
reference to the Code of Ethics, the latter being an integral and substantial part of the Model itself.

In any case, the Supervisory Board is not entrusted with any tasks, nor is it granted any decision-making or preventive powers with regard to the
performance of their respective activities by the addressees of the Model, also with reference to the provisions of the Code of Ethics.

In particular, the Supervisory Board is entrusted with the following tasks:

• Promote the implementation of the Code of Ethics;

• Promote and monitor initiatives to disseminate knowledge and understanding of the Code of Ethics;

• Monitor the application of and compliance with the Code of Ethics also through the analysis of reports of violations of the Code;

• Express opinions on the possible revision of company policies and procedures in order to ensure consistency with the Code of Ethics;
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7.2 Management of alerts

Firecom promotes the prevention and verification of any conduct that is unlawful or in any case contrary to the Code of Ethics, encouraging Addressees
to report to the Supervisory Board in a timely manner.

In this regard, two e-mail boxes have been set up, which can be used to send these reports:

the first: segnalazioni@firecom.it, accessible only to the Sole Administrator, who is obliged transmit the signatures to the Body
of Vigilance;

the second: odv@firecom.it, accessible only by the Supervisory Board.

The Supervisory Board shall assess the reports received at its reasonable discretion and shall act in such a way as to guarantee the authors of the report 
against any form of retaliation, discrimination or penalisation, also ensuring the confidentiality of the identity of the reporter, without prejudice to legal 
obligations and the protection of the rights of the Company or of the persons wrongly accused and/or in bad faith.

7.3 Communication, dissemination and knowledge

The Code of Ethics is brought to the knowledge of employees, collaborators, internal and external suppliers and any other subject with whom Firecom has 
relations through appropriate communication activities (e.g. delivery to all collaborators of a copy of the Code of Ethics, inclusion of an informative note of 
the adoption of the Code of Ethics in contractual formats, etc.).

In order to ensure the correct understanding of the principles of conduct in the Code of Ethics, the Supervisory Board organises special training 
programmes, specifically differentiated according to the role and organisational responsibility of participants.
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7.4 Violations of the Code of Ethics and Disciplinary Measures

Observance of the principles of conduct contained in this Code of Ethics must be considered to all intents and purposes as an essential part of the 
contractual obligations of the Company's employees, pursuant to Article 2104 of the Civil Code, managers and external collaborators.

In this sense, violations of the provisions of the Code entail, against all Recipients responsible for such violations, the application of specific sanctions 
indicated, inter alia, in the General Section of Firecom's Organisation, Management and Control Model.

Violations of the principles of conduct of this Code shall be sanctioned in accordance with the provisions of the relevant National Collective Agreement, with 
sanctions proportionate to the seriousness of the violation and the repetition of the conduct.

With particular reference to external parties linked to Firecom by contractual relations, violation of the Code of Ethics may lead to the
termination or cancellation of the contract concluded with them by virtue of the inclusion of special contractual clauses.

In contracts stipulated with external parties, Firecom shall insert an express termination clause that provides for the Company's right to terminate the 
contract in the event of violation by the other party of the principles and rules set out in the Code of Ethics.
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